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USA

1514 STORES
108 053 ASS0CIATES

o

160 883

ASSOCIATES

)

Baocinonoundos

...Ka1 Tou nounioU 1o yaAa!

BELGIUM

852 STCRES
16 227 ASSOCIATES

STO

90

SOUTHEASTERN
EUROPE

1051 5TORES
30 933 ASS50CIATES

OF REVENUES

{+ 83 ws 2012}

€ 21.1 bIn

INDONESIA

117 STORES
5 670 ASS0CIATES

P~
111

NYSE

EUROMNEXT BRUSSELS
(MICKER SYMBOL: DELB)
NEW YORK STOCK
EXCHAMNGE
[MMCKER SYMBOL: DEG)
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Key Figures Alfa-Beta 2013

306 stores
10.958 employees

Turnover: EUR 1,74 billion

DELHAIZE #% GROUP 602014 15



Network stores — National Player — (Network at

14/10/2014)

AB Group Network

®* HQ(1)
e WH(3)
MEDIUM (109)
LARGE (56) &
‘ ‘ MEGA (10)
LW anie. F, { 4 ’ 7 p
& o I U ; -y cITy (52)
= ‘ ez :
: c&cC (11)
ENA PROFIT (3)
FOOD MARKET (59)
@ Shop & Go (6) :

g Turgutiu ;
|ﬂ“fv'?\j FE ‘.‘;’.‘:'

e Brindhsi
Taranto
Lecce

lonian

Sea

i Food Market 8
| & Food Market

Business Intelligence
o Date: 14/10/2014
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OUR SUSTAINABILITY

Being Supergoed is Delhaize Group's sustainability ambition.
v
OUR AMBITION

We will delight our customers and energize our associates by helping them
live happier and eat healthier in thriving local communities.

b AS LEADERS OF DELHAIZE GROUP, <<
BEING SUPERGOOD IS IN OUR HANDS.

We will lead this work by:
* Embedding it info how we do business.
# Strategically defivering on our Supergood goals.
* Inspiring and ng our feams.

This is our aﬁ)porMily to be fruly aspirational and
tegether deliver on our promises to stakeholders.

BUSINESS STRATEGY

SUSTAINABILITY STRATEGY

PUT CUSTOMERS
FIRST

Supengood delivers the :
¢ most sustoinoble and
: healthy private brands,

SUSTAINABLE
IVATE BRANDS

ur private brands

= 100% nutritional
labeling
= Reduced salt, fot,

= T00% responsible
seafood

= 100% fair & decent
working conditions

BEING SUPERGOQOD SUPPORTS

OUR BUSIMNESS STRATEGY ol

ermarkets

DRIVE PROFITABLE
GROWTH TODAY

Supergood
uncovers new sales
opportunities and :
pushes us o operafe
more efficienthy.

Supergood delivers
eading private brands !
and strong brand
reputation.

us to innovate to

stay ahead of trends
and embroce new

omer expectati

I_SUﬁEﬁ&-dOD__

FOCUS AREAS

ASSOCIATE HEALTHY
DIVERSITY & LIFESTYLES
DEVELOPMENT

ZERO WASTE

2020 GOALS

= 100% operating
companies activate companies activate
Diversity & Inclusion Healthy Associates
programs programs

= 100% ociates
with perfformance
diologues

= 100% operating

surplus food fo local
communifies

DELHAIZE %% GROUP o100t 15
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Sustainable private brands

SLISTAMNABLE
PRIVATE BRANDS

= B0 neabriSonal
Reltiregy

= Boduiced salt, lot,
o wegpar

o WOV oo o

o JOIFL revaponsble
[ |

= 0% responble
wwood amnd popes

= DAL reaponalale

weidpaocd
& MM bmer B lewnl
wearking cornliong

'SUPERGOOD

SSS0CIATE
DHVERSITY &
DEVELOPMEMT

s WOHFL siores
donoiing sole
surphuss food o ool
cormatarubon

*  Eumoptkni 6€opevon ya
Slakivnon aAlevpatTwy amno
BLwOoLEC TINYEC

* 2todlokn mpooapoyn

* Mpotepatdotnta: EAAnVIKN
nopaywyn eAeVBepn aALeila
Kol LyBuokaAALEpYELOL
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Biwoiun aAigia — project KaBaAag

Mpoypoppa BeAtiwonc Buwolpotntog aAleuTikoU oTtoAou

MAaiolo ouvepyaoiog pe
aAleic, Aloveumnoplo,
KOLVWVIKOUC etaipouc, WWF
yla entitevén emumedou
niotonoinong MSC

OuOLAOTLKO, ETILKOLVWVLOLKO
KOl EUTTOPLKO OPEAOC OALEWVY
aro to MSC: BiwoLlpotnta Kot
LyvnAaoLpuotnta

@ DELHAIZEEGRUUP%MO/ZOM 110



Marine Stewardship Council (MSC)

ALeBVNC 0pYAVLIOUOC TILOTOTIOLNONG, OXETLKA LLE TLC

NeEPLBAANOVTIKEC eTULOOOELC KAl TN BLWOLLOTNTA OALEUTIKWV
OTOAWV

Baoel tou Kwdka cupumnepldopac tou AleBvouc
Opyaviopov Tpodipwv (FAO) yia pia umevBuvn alteia
TpeLc KaTtnyopleg kpLTnpilwv:
Buwopotnta Twv BuamnobepuaTwV-0TOXWV

e\aylotomnoinon Twv nePLBAANOVILKWY ETIUTTWOEWV

CERTIFIED

arnoteAeopatikn SlaxeipLon Tou oToAou SUSTAINAGLE

SEAFOOD

WWW.MSC.org

@ DELHAlZEﬁGRUUPmmmom |11



MoTotroinuévol 6TOAOI Avd TOV KOOHO

CERTIFIED
SUSTAINABLE
SEAFOOD

WWW.msc.org

s
il . Al
b _. : !
Il e %
5 ks
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Poccua
ssssss

240 TILOTOTIOLNEVOL OTOAOL o 2
otov Koopo & 100 os ¥ ’ - el
dladkacia motonoinong g P S AR
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Mpoypappa BeATiwWoNG BIWCINOTNTAS AAIEUTIKOU

oToAou ypi yp1 KadaAag

* AAlela ocapdEAQC KoL yaupou LE ypLypLOTNV
KapfaAa

* Alapkel epimou 3 xpovia (Ewg avolén 2016)
* ArtoteAeital amno 3 daoceLC:
1. mpo-aéoAoynon (Maptiog 2014)

2. avarmtuén oxebiov dpaonc
BeAtiwonc Blwolpotntag
(NoguBploc 2014)

3. edappoyn oxediov dpaonc Kat
nopokoAolBnon ¢ nmpoodou

DELHAIZE EGRUUP 16/10/2014 |13



Mpoypappa BeATiwWoNG BIWCINOTNTAS AAIEUTIKOU
oToAou ypi yp1 KadaAag

[MapayovTeg TTITUXIAG:

* 2X£010

* AVTiKTUTTO

« XpnuartodoTtnon

* Alagpavelia (TOTTIKI) KOIVWwVia)
» 2uvepyaoiec (WWF EAAGG)

» KaradAAnAor avBpwTtrol (ETaipeia AAicupatwy Mavidg, lvoTiTouTo
ANIEUTIKAG 'Epeuvag)

DELHAlZEﬁGRUUPmMOQOM | 14
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